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This question paper has FIVE (5) questions. 

Answer ANY FOUR (4) questions. 

Always start a question on a new page. 

Each question carries TWENTY-FIVE (25) marks. 

Marks for each question are indicated at the end of each question. 

Read all the questions carefully before answering. 
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Question 1 

With the aid of Namibian examples, describe the following marketing variants; 

a) Industrial marketing (5 marks) 

b) Not-for-profit marketing (S marks) 

c) Service marketing (5 marks) 

d) Sports marketing (5S marks) 

e) Event marketing (5 marks) 

Question 2 

Many of social marketing’s key characteristics have been widely adopted by other fields, and in 

turn social marketing has integrated practices developed elsewhere. Explain ANY FIVE (5) 

characteristics that social marketing shares with other disciplines. (25 marks) 

Question 3 

a) Provide reasons why firms engage into event marketing. (10 marks) 

b) Describe ANY FIVE (5) role players in the sport marketing. (15 marks) 

Question 4 

With the support of Namibian examples, outline ANY FIVE (5) tourism products. (25 marks) 

Question 5 

‘Green methods are here to stay, whichever firm is not going green with time will die a natural 

death due to the new sophisticated and environmentally aware customer’. 

a) Suggest reasons why firms are using green marketing. (10 marks) 

b) Describe ANY FIVE (5) green marketing practices being done by Namibian firms? 

(15 marks) 
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